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background

Introduction

Here's a look at the SU Bible Engagement journey over the last 20
years. It captures the highlights and portrays key milestones in the
understanding of Bible Engagement. This is set against the
background of SU being a strong Bible reading movement.

2001
God called Scripture Union (SU) into
existence nearly 154 years ago and the
heart of our ministry has always been
encouraging children, young people and
families to find themselves in God’s Big
Story, along with the belief that this would
turn out to be a lifelong, transformative
experience. As we set out to assess where
we are at on this journey, we recognised
that it was critical that we consider those
whom we serve (audience), how much
time we spent with them (either in
churched or unchurched contexts, as
individuals or groups) and the sort of
platforms we use and the resources
(publications - digital and print) we
publish. The combination of these factors,
and other measurables, give us enough
data that point to a future where the
Scripture in Scripture Union will continue
to have the powerful impact that God’s
Word has had in the past 154 years.

This SUI Bible Ministries Consultation highlighted
the new digital world, God's Word reaching an
audience beyond those who read, and
responsible hermeneutics.
BM Consultation Report, 2001

“Deal with the world
as it is, not as you
wish it to be.”
- Henri Bacher

2007
Focused on the gap between
knowledge of God’s Word and its
impact on our lives. Included
further steps towards intentional
Bible Engagement.
Catalyst, Aug 2007

“Let children and young
people explore Scripture…
in ways that won’t let them
down as they get older.’”
- Wendy Strachan

2009
"What we need is
more Bible engagement.
The question is, what
exactly is that?”
- Whitney T Kuniholm

Suggested that while all our Bible
engagement efforts must be welldesigned and must aim for habit
formation, the most important thing is
that they must also help people meet
God every day in the context of
Scripture. Catalyst, Feb 2009
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2011
The term ‘Bible Engagement’ was
introduced to expand on what we have
often called ‘Bible
reading’. In many situations, people
listen to, watch and even sing Scripture.
Catalyst, June 2011

“This view understands the Bible
as a story in which all of humanity
belongs; a story which is actually
our story; our heritage.”
- Clayton Fergie

2014
2012
“We have a universal yet incarnational
faith, ‘a faith that is once for all delivered
to the saints,’ but its incarnational nature
puts us all under the obligation to see to
it that it makes sense in specific contexts.”
Living Hope, 2012

“It is critical that SU adapt its
approach to achieving our aims.”
- Young leader at the Eastern
African Consultation

Discussed how society generally and
youth culture in particular are going
through radical and rapid change, more
so than the West experienced in previous
decades.
Catalyst, 2014

2015
“ is the work of us as a
‘hermeneutical community’ –
able to read the Text as well as
our context and able also to hear
the footfall of the Spirit.”
- Dr Melba P Maggay

2014
Initial thinking around the Bible
Engagement Framework
Scripture embodied
Scripture understood
Scripture experienced
Scripture lived

Bible Engagement Framework revisited
Bible engagement with sensitivity
Bible engagement with creativity
Bible engagement with integrity
Bible engagement that transforms

… and the journey continues
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We live in a time like never before in history, with young
people becoming a large influential group that affects
the global culture. All kinds of information are available
with a click. The culture of the young generation has
changed, and what was once exciting and new in the
eyes of Christian adults, may now although still valuable,
not necessarily reach children and young people. What
does it mean for SU to be effective in Bible Engagement
and in active discipling for such a time as this?
Conversations with Community Groups point to an
apparently diminishing reflection-action practice.
Though this does not imply a dearth of thinkers,
theologians or practitioners, it brings to the fore, the
lack of an ongoing opportunity to ‘come together’ and
‘think together’ on this core aspect.
Perhaps it is time for SUI to provide the space and
platform for global theological discussions around Bible
Engagement. This would help galvanise efforts towards
developing new Bible Engagement resources that are
relevant, intentional and attractive for all ages to follow
Jesus.

objectives
A need for a baseline survey to be carried out to understand the
current status of Bible Engagement.

1
2

To capture where the participants are in terms
of perceptions, practices and programs of
Bible Engagement in the SU Global Family.

To provide a baseline for planning and
assessment of future plans and programs
related to Bible Engagement in SU.

In pursuing Bible Engagement as a key priority for the SU
Global Family, we continue to affirm and recognise our
reliance on the Holy Spirit and the centrality of the Bible in all
our ministries.

The Scriptures
We believe that the Old and New
Testament Scriptures are Godbreathed, since their writers spoke
from God as they were moved by the
Holy Spirit; hence are fully trustworthy
in all that they affirm; and are our
highest authority for faith and life.
- SU Aims, Belief and Working Principles

baseline survey

background

From time-to-time SU has carried out self-assessments,
in terms of surveys or Consultations with the last one
having taken place 20 years ago.
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approach

location/ target population

A baseline survey was deemed the best approach
to assess the status of Bible Engagement within SU
globally. Quantitative data was collected on the
basis of perceptions, practices and programs.

13 Community Groups spread across 120 countries

methodology

A cross-sectional movement survey was conducted across the Community
Groups. Random sampling was carried out as movements were to invited
respondents from across their various stakeholders - Board Members,
Volunteers and Staff.
The survey was taken by 239 participants from 12 Community Groups representing 56 countries of those which were disclosed.

In order to measure
perceptions, practices and
programs of Bible Engagement,
a questionnaire was developed
as the primary tool for data
collection. Participants were
invited to provide information
on what Bible Engagement
currently looks like within their
context.

limitations
Number of respondents – Of the Community Groups who responded there was a
lack of consistency in the number of participants that took the survey. For
instance, while one Community Group returned one respondent, another
returned 51.

baseline survey

sample population, size, technique

survey tool

Turnaround time – Although some respondents were able to participate within
the given time, others did not, which is reflected in the inconsistent number of
respondents across Community Groups.
Participation of movements within Community Groups – In some instances, only
one movement has represented a Community Group.
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respondents

Community Groups
12 of 13
Community
Groups
responded

Europe
Transatlantic

Former Soviet Republics

Western Africa

239

Representation within CGs
was uneven as not all
National Movements
participated in the survey.

Central Africa (F)
Latin America

Southern Africa

South Asia

Eastern Africa

East West Asia

Pacific Islands (PI)

Australia/
New Zealand
7

22

community groups

Europe (EUR)

17

20

Transatlantic (TA)

Australia/ New Zealand (ANZ)

16

20

Western Africa (WA)

Eastern Africa (EA)

12

East West Asia (EWA)

10

Latin America (LA)

FSR and PI

Central Africa (CA)

3

1.7%

Southern Africa (SAf)

Former Soviet Republics (FSR)

1

49.4%

Europe
Transatlantic
Western Africa

South Asia (SA)

Pacific Islands (PI)

The dominance of Europe, Transatlantic and West African Community Groups will be seen
throughout the data while that of Former Soviet Republics (FSR) and Pacific Islands (PI) have
minimal influence. Western Africa (Anglophone) was represented exclusively by Nigeria and
Western Africa (Francophone) was not represented at all.

51

39

28
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Respondents - Demography

BIBLE ENGAGEMENT
influences everyone who is
part of Scripture Union and
was seen through the wide
range of participation from
Volunteers, Staff and Board
Members. It paints the picture
of the width and depth of
people, passion and
commitment that is available
across the SU Global Family.

1 in 2

respondents was either a
Manager/ Coordinator or
Field Staff

1 in 4

respondents was a
Volunteer

27%

1 in 5

respondents
was a Director

Scripture Union is a
volunteer-based
movement. And although
several factors may have
influenced the low
participation of volunteers*,
it invites us to consider a
couple of questions:

23%
21%

Managers/ Coordinators

Field Staff

Volunteers

5%

Board Members

Ministry Support

12%

Directors

13%

The quiet, ongoing work of
many SU volunteers has laid
the foundations of the Word
of God in many, many lives’.”

- Excerpt From: Michael Hews, “A Tale of
two Visions”.

What impacts
volunteerism today?
How does this affect
Bible Engagement understanding and
practice - now, and for
the next 5 years?

*Volunteers refers to anyone
that leads, coordinates, assists,
supports and/or helps SU
ministry
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Years with SU

1 in 2
has served
within SU for 10
years or less

Field Staff - 10 years or less

74%

2 in 3

Directors - at least 10 years

Directors
served within
SU for at least
10 years

67%
Board Members - 6-10 years

36%
Managers - at least 20 years

50%

34%

served for
10 years or
less

28%
24%

23%

26%
served for
11-20
years

15%

<20 years

16-20 years

11-15 years

6-10 years

0-5 years

10%

24%
served for
more than
20 years

Scripture Union thrives on passionate and committed
people being involved across the SU Global Family. The
survey attracted a broad spectrum of people and this is to
be celebrated.

SU is US

Scripture Union is known for its ethos and values, which are
articulated in the Aims, Belief and Working Principles and
reflected in and through us - Board, Staff and Volunteers! Here
are some thoughts to reflect on:
If one in every two people have served in SU for 10 years or
less, how has the Bible and prayer which is a vital part of SU’s
ethos impacted those in short-term service? Is there a
growing need for training in that area?
Two of every three Directors have served for at least 10 years
according to the data. How can we ensure that national
leadership lead staff and volunteer teams in SU’s rich legacy
of the principles and practice of Bible Engagement, bearing in
mind it is children, young people and families that they reach
out to
As SU personnel are in touch with children and young people
and churches regularly, what would be the most important
message they hear and see from/in us? Does SU reflect
Scripture at every turn?
How can our belief and practice of Bible Engagement make
an SU person stand out in his/ her interactions and
relationships?
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Age of the SU movements
Scripture Union is 154 years old, with the oldest National
Movement being SU England and Wales and the youngest being
SU Timor Leste.
Bible Ministries is a core ministry of SU and always has been
over the years, focussing on encouraging people to meet God
through the Bible (ABWP, 2 Bible Ministries).

>25
years

25-50

50-100

<100
33%

30%
22%

1 in 3

belongs to a movement
aged 100 plus years

15%

1 in 3

belongs to a movement
aged less than 50 years

belong to movements
aged at least 50 years
old

Bible daily
Ministries

3 of 4 staff

Bible reading

meet with God

Interestingly …

regularly BIBLE NOTES

Since 1867
study

systematic
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Scripture Union was set up as and has always been known as a
Bible-reading movement.
Board Members

57%

25%

18%

>50

50-100

<100

This indicates that the younger the movement, the more
Board Members actively participate. If so, to what extent are
SU’s Bible Engagement’s principles and practice featured in
Board orientation, induction and evaluation? How do Boards
continue to keep the vision of SU’s cutting edge with BE
practices?
Leadership

49%

33%

18%

>50
50-100 <100
In this survey, the younger the movement, the larger the
participation. How is this indicative of influential leadership
that contributes to relevance, creativity and innovation within
Bible Engagement?
Staff

24%

33%

43%

>50

50-100

<100

The older the movement, the higher the participation of staff
as this survey indicates. In what way, does this inspire or
challenge current practices of Bible Engagement?

Volunteers

58%

13%

>50

50-100

29%
<100

It appears that younger the movement, the larger the
participation from volunteers. How has the value of the Bible
and prayer influenced the recruiting, retaining and
development of volunteers?

Recommendation
This survey did not set out to study either the relationship
between the age of the movement and the practices of
Bible Engagement, or the dynamics between the age of the
movement and its staff and volunteers. The information
gathered does not necessarily portray how the age of the
movement impacts Bible Engagement, or leadership or
volunteerism.
The data gathered in this survey seems to suggest a
possible correlation between the dynamics of the
movement’s age and its impact on leadership, Bible
Engagement, volunteerism, staff vibrancy and participation.
Further research may be commissioned to study this
dynamic and its impact on various stakeholders.
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Attitude towards Bible Engagement
49%

demonstrated
high satisfaction

How satisfied are you
with your SU
Movement's approach
to Bible Engagement

15 in every 200 respondents (7.5%)
indicate experiencing low satisfaction

TransAtlantic
W Africa

S Africa

demonstrated a
moderate satisfaction

L America

1 of 4

7% Slightly satisfied
Europe

]
High satisfaction

0.4% Not satisfied

The one respondent who chose this rating did not provide a
valid reason.

EW Asia
E Africa

]
Low satisfaction

EW Asia

18%

C Africa

Completely satisfied

Very satisfied

Moderately satisfied

Slightly satisfied

0.4%

7%

The range of reasons for these levels of satisfaction, given by the
Community Groups, are provided below.

attitude

Not satisfied

25%

Levels of Satisfaction

ANZ

2 in 3

SU’s Aims, Beliefs and Working Principles locate the Bible
and prayer at the heart of all that we are and all that we do.
This section assesses the respondents’ attitude towards
Bible Engagement.

Those who rated ‘slightly satisfied’ cited a lack of vision and
prioritisation, the need for training, capacity building and
monitoring, as well as the critical importance of being
relevant.
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W Africa

L America
FSR

Europe

E Africa

EW Asia

C Africa

ANZ

Innovative

Most respondents who reported
complete satisfaction indicated that
the Bible was central to all that they
do. Other reasons include:
• Quality Bible Engagement that
brings impact
• Holistic and innovative
• High fidelity and authentic

Relevant
W Africa

TransAtlantic
S Africa

S Asia

L America

EW Asia

E Africa
FSR

Consistency

C Africa

ANZ

Europe

Creativity

W Africa

TransAtlantic

S Africa

Pacific Islands
S Asia

L America

Europe

EW Asia
E Africa

ANZ
C Africa

Strategy

The respondents who experienced
great satisfaction in their
Movement's ability to prioritise Bible
Engagement gave reasons such as:
• Consistency
• Innovation
• Strategy
• Contextualisation
• Ethos
• Relevance
However, specific challenges were
mentioned in the areas of :
• Creativity
• Need to be on digital platforms
• Diversity in engaging groups of
people

Ethos

The respondents who rated they
were ‘moderately satisfied’ chiefly
mentioned inadequacy in the
following areas:
• Strategy
• Review, development and
systematic approach
• Publicity
• Creativity

18% Completely satisfied

TransAtlantic

49% Very satisfied

25% Moderately satisfied
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The most natural outcomes of the high levels of
satisfaction indicated, demonstrates Bible
Engagement that has successively enabled
participants to come to personal faith in our Lord
Jesus Christ, grow in Christian maturity and
become both committed church members and
servants of a world in need.

How and where do we find
evidence of this linkage?
The general trend in attitude pointed to high levels
of satisfaction among the respondents. Where high
levels of satisfaction were experienced, relevance,
prioritisation, strategy, innovation and creativity
were the contributing factors. Where low levels of
satisfaction were experienced, inadequacies in
similar factors were highlighted.

It is clear that relevance,
prioritisation, strategy and
innovation within Bible
Engagement should be evenly
guaranteed across all
movements for SU to remain on
the cutting edge.

Recommendations

1

Tools be developed to ensure review of practices
and resources that meet contextual needs and
realities.

2

Networks and forums comprising of peer groups
(not just within Community Groups) based on
interest and trends are initiated and steered
towards innovative and creative Bible
Engagement.

3

An information platform be set up where current
trends and newer resources can be exhibited and
discussed to catalyse new and shared thinking
and practice.
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Age Groups and Bible Engagement

83%

Although CSSM (which later became Scripture Union)
started off as a mission to children and young people, it
diversified into serving other age groups over the years.

work done among
children and young people between

2010-2024

Gen Z
Gen Alpha

What age groups is
your SU Movement
exploring the Bible
with?

80%

59%

83%

86%

24%

64%

50%

Intensity of work drops by
33% between children and
families

33%

27%

Children Families Young
(0-5)
Adults
(19-25)

Intensity of work drops by
24% between children and
young adults

Adults Children Young Children
(6-10) People (11-14)
(15-18)

age groups

1995-2009

6 and 18 years of age

TransAtlantic and Europe most represent the Community Groups
that serve children between the ages of 0-5, 6-10, 11-14 and young
people (15-18 year olds). Europe and Western Africa most represent
the Community Groups that serve young adults (19-25), adults and
families. South Asia and Southern Africa have the least
representation across all age clusters.

Couple of implications

1
2

There is apparent lack of continuity
across multiple ages groups.
There is increasing disengagement as
16
the child grows older.

general

Recommendations

trend

Least engagement with children in their
foundational years (0-5 years), who belong to
what most futurists have termed Gen Alpha*.

1

While there is affirmation for SU being a children’s
organisation, it will be worthwhile to consider the
factors for diminished engagement in the 0-5 age
cluster.

2

There is need to revitalise Bible engagement with
families** as we reinforce their role in the church,
community and as the primary stakeholders in a
child’s life. This becomes more critical as we take into
consideration the result of the Age Groups (in the
previous section).

Significantly reduced engagement with families.
*It is estimated that by 2025, the population of Gen Alpha will hit the
2 billion mark. For further reading click here

Community Groups speak…

“We also have some
teams (about 1/3) seeking to
explore the Bible with under 5s and
with families through early years'
groups and family services.”
- Transatlantic

“The adults area is one we are
still developing. It has
traditionally been mainly through
our bible reading guides, but
more recently have added an
adult Bible Engagement camp.”
- ANZ

3
“We use
different approaches
to reach the different
target groups.”
- Southern Africa

If SU is about lifelong discipling/ discipleship, it is
essential to figure out what this might mean in
reaching Gen Z and Gen Alpha whom we are primarily
reaching out (traditionally) as affirmed by this survey.
**Families are broadly defined to include households,
children with foster parents, children in institutionalised
care or children with an adult carer.
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Time Spent in Bible Engagement
Churched%

time

Unchurched%

Time allocation is a key indicator of priority and
importance. This section sets out to assess the amount
of time spent, which helps measure the intentionality
with the churched and unchurched categories. This is
followed by an assessment of how much time Bible
Engagement consumes when done in groups or with
individuals.

Churched vs Unchurched

Young Young
People Adults
(15-18) (19-25)

Average Time Spent

38%

Churched

25%

Unchurched

Adults
Families

general

trend

Children (11-14)
Young people
(15-18)
Children (6-10)

Latin America
and
TransAtlantic
Community
Groups reach
out to the
unchurched
more than the
churched.

0-5
15-18
Families

TransAtlantic

Children
(11-14)

Latin America

Children Children
(0-5)
(6-10)

6-10
19-25

11-14
Adults
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Children (0-5) and families seem to have minimal
engagement within the churched and unchurched
categories across all Community Groups. This is
consistent with the trends observed in the Age Groups.

To think about…

1

What would Bible
Engagement and
discipling look
like for SU as we
serve the Church
in reaching Gen Z
and Gen Alpha in
the next 5 years?

2

How similar or
different will Bible
Engagement and
discipling be as
SU reaches out to
Gen Z and Gen
Alpha among the
unchurched?

3

How can SU be
more efficient in
identifying and
bridging gaps in
enabling adults
and families
engage with the
Bible in both
churched and
unchurched
contexts?

4

How can the ABWP’s
“Working with the
churches…” be best
achieved in contexts
where opening the
Bible with children and
young people is a
challenge - in multi
faith contexts, in a
secular context or
where the persecuted
Church exists?

5

How can SU’s
Bible
Engagement lead
to developing
communities of
faith that are
nurturing, Godhonouring and
open to those
who have
different or no
faith affiliations?

Community Groups speak…

…we struggle to find ways to
engage with unchurched outside our
core ministry age range.
- ANZ

The unchurched are children
who live on the streets
- Southern Africa

There are many
unchurched who listen to
our radio notes, but we
don't have direct contact
with them
- Europe
19

Individuals vs Groups
Individuals

50%

Majority of the respondents indicated that at an SU
event, the maximum amount of time spent in Bible
Engagement is under 25%, both with individuals
and groups.

Groups

To think about…

40%
29% 30%

28%
18%

Under 25%

25-50%

50-75%

11% 10%

<75%

Bible Engagement is critical for SU ministry to thrive in
any given context. The majority of respondents have
pointed to a maximum of up to 25% of time allocated
to Bible Engagement. This survey does not include
what is done during this time allocation.
In order to reach full potential, engaging with the Bible
has to be reimagined in the light of shifting cultures,
developing trends and volatile yet knowledgeable
audience, specifically Gen Z and Gen Alpha.

1

How do the
ethos and values
of SU such as
Bible and Prayer,
In Relationships,
and Teams
measure up to a
this
demography*?

2

Would Bible
Engagement
continue to be a
combination of
proclamation
and
demonstration?
If so, what are
some models and
best practices
that we can
adopt, adapt and
re-engage with?

* For further reading click here

Recommendation
Questions about why Bible Engagement is
done and to what end still remain. It is
advisable for a “customer satisfaction survey”/
study to be undertaken with Bible Engagement
end users in the various contexts that the
Movements are involved in.
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Ministry Contexts in Bible Engagement

13 ministry contexts were
explored with the
Community Groups.

Refugees 7%
Conferences and Trainings 15%

Other ministry contexts 7%
C@R/ CWD 10%

Camps 15%

Churches 14%

Creative Arts 10%

Sports/ KidsGames 11%
Media 13%
Publishing 12%
SU Clubs/ Groups 13%

Schools 13%

Holiday Clubs/ Beach Missions 12%
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Although there is no stipulated amount of time
spent in Bible Engagement that has been
recommended, for purposes of deduction, the time
clusters have been collapsed into below 50% and
above 50% of time spent in engaging with the Bible
in the 13 various contexts.

Top 5 - Below 50% usage

The following observations are made from the data:

1

Churches, SU Clubs/ Groups, Conferences and
Trainings, Publishing and Camps take the top 5
places among Ministry Contexts where above 50%
of time is spent in Bible Engagement.

2

Sports/ KidsGames, Camps, Conferences and
Trainings, C@R/CWD, Holiday Clubs/ Beach
Missions and Media take the top 5 spots among
Ministry Contexts where below 50% of time is
spent in Bible Engagement.

Top 5 - Above 50% usage

3
4
Beach Missions/ Media
C@R/ CWD
Conferences/ Trainings
Camps
Sports/ KidsGames

The most amount of time spent in a context is
31-50% - churches head the list (26%) and is
followed closely by Conferences and Trainings
(25%) and Camps (24%).

The average time spent in the various ministry
contexts ranges from 7% (Refugees) to 15%
(Conferences and Trainings).

Camps
Publishing
Conferences/ Trainings
SU Clubs/ Groups
Churches

22

How do these
contexts point to a
need for Bible
Engagement
integration among
the different age
groups?

2

*It is important to consider the incremental aspects
of the various activities and see how they lay a
foundation for Bible Engagement at a later stage.

Looking at the
contexts that take
the top 5 places in
below 50% time
spent in Bible
Engagement, how
do we understand
Bible engagement in
traditional SU
practice done in
informal settings? *

3

integration

1

Are these Ministry
Contexts the most
effective for Bible
Engagement with
GenZ and Gen Alpha?
If yes, is there a need
to reconsider how
much time is spent in
opening the Bible? If
not, what other
contexts ought to be
considered?

age groups

To think about…
These contexts reflect where Bible Engagement as a core
element of SU’s ABWP and heritage has been applied.
However, it is important to consider how Bible
Engagement has taken priority and emphasis during
various times in history.

traditional

SU practices
effective

most
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Bible Engagement Platforms/ Forums and Publications

Most utilised

Youth Camps

72

Online/ Media

66

Schools

Younger Leaders Training

Families

All-age Camps

Holiday Clubs

Sports Ministry

One-off events

CWD

Chaplaincy

16

22

CYP/ F @ risk

21

Beach Missions

28

SU Clubs/ Groups (Children)

36

SU Clubs/ Groups (Youth)

33

46

Youth Conferences/ Festivals

44

53

66

Training/ Conferences

51

62

Churches/SS Teachers Trg, Discipleship

56

59

64

Leadership Training

69

79

platforms

The following platforms
are traditionally known
to be SU’s forte. The
general trend indicates
that platforms/ forums
most utilised and least
utilised platforms are
the following.

77

Children’s Camps

Over the years, the Bible has been engaged
with on various platforms, forums and
publications. This part of the survey explored
the dynamics involved among the platforms.

Least utilised

general

trend

Children and Youth
Camps

Online/ Media

Chaplaincy

Ministry to those with Disabilities
and Serving Children, Young
People and Families at risk

24

CG

Community Groups

trend

The following 8 platforms appear to be the most used by
Community Groups. However this does not negate the
usage of other platforms except that their scale of usage is
more.

Children’s Camps
Youth Camps
Online Media

To think about:

Schools
Leadership Training and Training Events (including Conferences)
Churches (including Sunday School Teachers Training, Discipleship Events)
Younger Leaders Training
Families

How do we
respond to the
global trends
and realities of
those with
disabilities and
children and
young people
and families at
risk?

25

CG

Community Groups

trend

The following 8 platforms appear to be the least used by Community
Groups. However this does not negate the value of their usage except
that their scale of usage is relatively minimal.

Chaplaincy
Ministry to those with Disabilities
Serving Children, Young People and Families at risk
Beach Missions
One-off Events
Sports Ministry
Holiday Clubs
All-age Camps
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74

74

BR (Adult)

The top 3 resources are all Bible reading
materials (BR) for children, youth and adults,
while all the other resources were below 50%.
The least number of resources are published
in the following areas: digital Bible reading
resources for children, Holiday Club resources
and Bible reading helps for Family.

BR (Y)

Bible Engagement Resources/ Publications

77

Most produced

BR (C)

45

Online/ Media Engagement

45

Sunday School Material

Holiday Club

Digital BR - Adult

34

BR - Family

33

Digital BR (C)

41

43

Digital BR (Y)

50

Least produced

general

trend

Bible reading material for
Children, Youth and Adults

Digital BR (C)

Ministry to those with Disabilities and
Serving Children, Young People and
27
Families at risk

E Africa
PI
W Africa

Good Connectivity - Urban Population

Good Connectivity - Non-urban Population

4

Poor Connectivity - Urban Population

8

9

6

Indicated no

restrictions to
meet face to face

Poor Connectivity - Non-urban Population

In general, the urban
population seems to have

better connectivity than
the non-urban.

It is encouraging that not

one

Community Group indicated lack
or limited access to the internet as a
hindrance for them to moving online.

6/10

Not applicable

EW Asia
L America
TA

Other

C Africa
FSR
S Africa

In 4-6 months

ANZ
Europe
S Asia

In 1 month

37

23

13

4%

BE during a pandemic

Connectivity

Still waiting

The onset of the pandemic in 2020 made the year peculiar in
many ways. It was necessary to explore how uniquely Bible
Engagement was handled with the ensuing constraints.

No restrictions

In 6 months, 68% had
moved online,
while 6% indicated that they
were waiting
to move online.

In 2-4 months

Bible Engagement during a Pandemic

Moved online

within the first
four months of
lockdown
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Moving Bible Engagement Online

47%

33%

15%

15%
Irrelevant
<50% Challenges

>50%

Closure of schools

Digital Child
Protection
protocols

ffi

ACCESS AND
CONNECTIVITY

Lack of openness to
online engagement

Transitioning from
face-to-face culture to
digital/ online format

Lack of adequate
digital resources
and time for
production

Lack of access
to parents of
unchurched
Internet affordability
children

Zoom or online fatigue

Challenges

BE Programs that
cannot be run online
(Lego, Ski Camps)

E cacy of
online
platforms in
nurturing
relationships

Restrictions to meet
Restrictions of movement
Lockdowns

Digital illiteracy

Moving BE Online

Although SU has considered and consulted developing
digital strategies and resources for Bible Engagement, it took
a pandemic to become proactive and “learn on the job”.
Each Community Group indicated moving Bible
Engagement online at varying degrees, despite challenges
mentioned and other restrictions.
Commendation
Majority of the respondents (80%) adapted their Bible
Engagement to moving online as the pandemic brought
almost all in-person meetings to a halt. This move
perhaps came with limited time for
digitising resources and creating digital
strategies.
With 8 of 10 respondents indicating embracing online
Bible Engagement:

8/10

The ability of SU to respond to force majeure is
affirmed.
The call for SU to adapt to an online presence is
not only inevitable but also enriching (Please see
the following page).

Recommendation
Disaster Preparedness positions an organisation
towards risk and impact management. It is
recommended that SU explores ways of building
movements’ capacity to respond to crisis/ disaster.
Such trainings could include a strategy for
transitioning SU's core ministries as they are likely to
be impacted the most during a disaster.
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66%

74%
Assisted churches in helping CYP with BE

55%

Started a new SU program

46%

Limited to certain age groups

Unable to do much

32%

Published new SU resources

Bible Engagement adapted by SU Movements

“We are in a period of transition looking for
the best ways to transition to digital."
“Inability to communicate directly with
students (for privacy and child protection
reasons) limited our contact. On the other
hand we are helping the vulnerable population
by working in tandem with the local municipal
government and helping our SU colleagues.”
“…gave us the opportunity to reach some that
we hadn't been able to work with before,
especially to help the most vulnerable and at
risk families.” - Latin America

"We've produced "SU Children Channel", series of
online videos which includes puppet dramas,
children quiet time, memorising Bible verses
through physical exercises, etc, to introduce Bible to
children through different means.” - EW Asia
“Due to illiteracy to technology of our participants, finances
and retrenchment of staff highly impacted the BE,The bible
engagement programs was not limited to youths it was
open to all.”- Southern Africa

“We started a Trauma
Healing Program, as
well produced a Biblical
Values series (now in its
2nd series). We trained
church workers how to
start online services for
their Sunday schools.” Eastern Africa

Community Groups speak…
“We managed only to carry on working with adults and families
using online materials. Most of children didn't like the idea of
online meetings because most of them and parents were tired
of distant learning at school. Moreover, our staff are not skilful
in running on-line Bible clubs. Adults groups were possible but
children's not.” - FSR

“We were able to produce new Online Content but our
Ministries in the churches were cut off.”
“We felt there was an oversupply of online-services,
material, livestreams."
“…lessons for children and families and posted them on the
FB and YouTube. This helped the Churches because they did
not have a Sunday School.”
“It is a lot of try (trial) and error. It is much harder to reach
people with digital resources.” - Europe

“…to train churches
leaders how to work
bible study and others
bible engagement
resources” - C Africa

“We organised
training for Church
leaders on Bible
Engagement. It was
a difficult period.
People had no
money on them not
to talk of getting
data.” -Western
Africa
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Movements indicated that this was how they conducted
Bible Engagement online during the pandemic

74%

66%

55%

Assist churches in helping children
and young people engage with the
Bible especially through Sunday School
Teachers training, developing lesson
content and offering training events.
This is consistent with the findings of
this survey of age groups, time spent in
a churched context and ministry
contexts.

Able to produce new Bible
Engagement resources - there were
indications of new YouTube channels,
podcasts, apps and video resources as
well as specific mentions such as
‘Godversations’.

Started a new SU programme with
many choosing to transition camping,
Bible Clubs, VBS, Bible Study groups
and Bible reading online. There were
also some niche programs developed
that include Trauma Healing, research
and counselling online.

46%

32%

Limited their BE to certain age
groups with children being reached
through Bible quizzes to memory verse
competitions, young people having the
opportunity to be at youth festivals and
conferences and families beginning to use
resources to strengthen their BE as a
family. There were also holiday clubs that
reached children and young people, as
well as resources that helped teens
engage with the Bible.
Not able to do much even though they
moved SU’s Bible Engagement online.
Commendation
The apparent ability of Movements to adapt
current Bible Engagement resources to a
digital space is commendable. There is
organic collaborative engagement across and
within Community Groups to curate available
resources and ideas for their usage.

Recommendation
The ability to embrace change was obvious
whether it was anticipated or impulsive. If
embracing change represents risk-taking and
innovation in Bible Engagement, then, this ought
to become the DNA and possibly a key indicator
for reflective and creative Bible Engagement.
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9%

Effective Bible Engagement
The principles explored in this section are
a synthesis of SU’s Hermeneutical
Principles and principles of Bible
Engagement.
Low

Moderate

On a scale of 1 to 5, indicate
how your SU Movement
reflects the Bible
Engagement principles

Low reflection
Moderate
High

High

Dependence on the Holy Spirit

Average

Engaging Scripture as a whole

As it is written contextually
Inviting participation in God’s big story
Encountering God
Explored in relationship with others
Impacting all of life

Praying and preparation

Respondents indicated that principles of Bible Engagement
were reflected to a high degree at an average of 70%
across all the principles. Those who indicated a moderate
level were 21% and those who indicate low levels were 9%.
A similar trend was observed under the section on Attitude
towards Bible Engagement, where 67% pointed to high
levels of satisfaction, 25% indicated moderate and 8%
mentioned low levels of satisfaction.
With these high levels of satisfaction indicated, the Bible
Engagement Principles seem to be effective. The veracity of
efficiency can be established when change or
transformation is tangible. When Bible Engagement is done
using these principles, the evidence will speak for itself and
be demonstrated against ABWP’s “so that they may …
come, grow and become” that reflects in ideologies,
cultures and people being transformed. This leads us to
explore the next set of data.

Principles

70%

21%
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Scripture Union was born in the Book Age (from
the 2001 Consultation Report). However, the
ability to evolve through different ages of
thinking and influence is evidence that SU has
the capacity to adapt and reform. The
Hermeneutical Principles (2001), inviting
children and young people into the Bible story
(2007) and the God’s Big Story framework
(2011), are demonstrations of how SU’s Bible
Engagement has progressed over the years. We
are at a critical time in history now, where SU’s
rich legacy of Bible Ministries/ Bible
Engagement is being practised within the blitz
of the digital age.

Read
Listen to

In encouraging people to meet God through the Bible, we
emphasise the significance of the Bible as a whole.

the Bible

Hence the need to interrogate how these
principles and frameworks are currently
reflected in the practice of BE. The outcome of
such an interrogation is central to SU’s Bible
Engagement that invites children and young
people to follow Christ and prepare them for a
lifelong relationship with Him.

Bible Ministries
a)

We encourage people to read it so that they come to
repentance, faith, obedience to God and worship.

b)

We prepare systematic programmes and materials for
children, young people and adults, appropriate to their age
and situation.

c)

We are committed to Bible reading which is thoughtful,
prayerful and regular and which enables the reader to respond
to the message of the whole Bible rather than to isolated
passages.

d)

We are concerned to interpret the text in a way which enables
people, in their contemporary situations, to hear for
themselves the message of the Bible from its original context.
- SU Aims, Belief and Working Principles
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Low

Moderate

High

Culture
Traditional Practices

Family

Church
Mission

Friends

Influence chang

Where has been the greatest challenge for your SU
Movement to influence change as a result of Bible
Engagement with children, families, churches and society?

These variables are representative of where and how we
hope and expect SU’s Bible Engagement to influence
change and bring about transformation. They are a
combination of ideologies, practices and a cross section
of those we serve.

Friends 47%
Mission 46%

True to SU’s ethos, the least resistance to change, was identified in
mission (46%) and friends (47%). Despite the respondents’
expressing high satisfaction in both principles of and attitude
towards Bible Engagement, they identified significant challenges in
BE influencing the following areas:

Culture 48%
World views 42%

Technology

World views

Governance

least resistance
to change

most resistance
to change

Traditional practices 35%

Family 29%

Technology 35%

Church 27%

Governance 29%
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Therefore, it would be
invaluable if SU would:

As we have seen earlier, the
efficacy of Bible Engagement is
seen in its ability to bring change
or transformation. In the last one
and half centuries that SU has
been in existence, significant
amount of goodwill has been
earned. Some of SU protégés now
hold positions in various spheres
of influence. However, anecdotal
evidence is not enough to
corroborate the tangible
outcomes that are expected transformation of cultures, shift or
balance of power of other
systemic “evils”.

1

Gather
empirical
evidence of
past SU Bible
Engagement
practices that
resulted in
transformation.

2

Document recent
and modern day
actors who are
making an
influence - both as
a way of
acknowledging
God at work as well
as celebrating SU’s
contribution to
mission.

Further recommendation
For SU’s BE to have lasting impact,
and for SU to be as relevant and
effective in the years to come, it is
imperative that the efficacy of the BE
principles are interrogated in depth
against the socio-political, geocultural and socioeconomic
constructs of:
1. Today’s audience
2. Tomorrow’s audience
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affirmations

Conclusion

The survey as a baseline points to a reality where there were both
affirmations and challenges. Each section pointed to information, which
when assimilated, clearly indicate markers for the road ahead.

SU is…
an ageing, diverse
Movement
We are an ageing, diverse
Movement - however the one
thread that binds us together is
that we are passionate about
our Bible Engagement - be it
in a ministry context or in
publications, including Bible
notes. The high levels of
satisfaction indicate this across
the Community Groups.

a dynamic
Movement
We are a dynamic Movement the section on Bible Engagement
during a pandemic not only
reiterated our commitment to
adapting and hence, keeping
with the times, but it also pointed
to another true characteristic of
being able to think on our feet.
Innovation and creativity are
only as good as adaptability.
The new programmes and new
resources published are not
surprising.

a highly relational
Movement
We are a highly relational
Movement - looking at the data
returned, it shows a fair reach
across most age groups
highlighting a core need for
long-lasting, vibrant
relationships that model
following Jesus. It is quite clear
that we tend to be highly
relational in our Bible
Engagement.
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key questions

Are the
affirmations
enough to keep
us on the road
ahead of us?

Are we engaging in
cutting edge ministry?
Do our resources and
publications reflect us
moving with the times?

Are there other considerations we
need to make in order to continue
being a relational, dynamic,
diverse Movement?
37

Audience
Audience

Audience
Those that participate in SU
events/ programmes

1

1. Children and young people aged 6-18 are the single largest
focus group that SU engages with around the world. This
affirms SU’s reputation as a children’s ministry.
2. The following all contribute to a blurred vision of the role of
Bible Engagement in sustained discipleship:
The apparent lack of continuity in engaging with people
beyond 18 years of age.
An absence of incorporating stakeholders with individuals
whilst they are children.

Platforms/
Resources
Platforms

The lack of information on how the Bible can continue to
serve as a ‘light to their path’ throughout adulthood.
3. The anecdotal information available indicates that Bible
Engagement has an impact in the lives of people involved with
SU around the world. However, there is a dearth of information
that can be drawn from and used to help SU build on which
particular aspects lead to transformation in the long run.

Time
Time

4. There are few examples of how today’s audience is taken into
consideration and even fewer initiatives concerned with how
tomorrow’s audience may be engaged

in summary…

key elements - Bible Engagement

In summary, the data has returned
significant information about Bible
Engagement that can be collapsed into
the following three areas:
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Platforms/ Resources
The sort of context/approach that is
chosen to address a particular audience.
Resources that are either written for/
chosen to help engage this audience
with the Bible.

2

1. SU generally pursues the tried and tested platforms - camps,
schools and training programmes. A relatively new entrant is
the use of online media platforms. This ought to be carefully
examined against 6–18-year-olds who are most reached in
Bible Engagement.
2. The reputation that SU maintains as a ministry with a ‘Bible
reading’ emphasis is confirmed by the wide extent of
published resources. This may be scrutinised further by
gaining more information on the particular audiences that are
reached and the platforms that can be best employed to reach
them.
3. SU’s adeptness at being able to reinvent itself was seen
through the pandemic in transitioning from traditional
platforms to digital ones as well as producing newer resources.
However, this skill appears to have been put to limited use
with platforms that serve C@R and CWD and their families,
although they had been highlighted as priority groups during
Living Hope (2012) and at the Global Assembly (2017). These
invisible audiences are to be prioritised if SU’s Bible
Engagement is to remain at the cutting edge.

Time
The amount of time that is dedicated to
Bible Engagement initiatives, which
depends on the audience and the
platform.

3

1. Both the above areas ( and 2) draw out the question - how
much time is allocated for each audience when using a
particular platform or resource? This is essential to ask in order
to determine the amount of time spent in Bible Engagement.
2. From the data it is clear that a maximum of under 25% of time
is spent in Bible Engagement. A couple of questions are worth
considering:
What constitutes Bible Engagement that leads to
transformation?
What amount of time is necessary for optimum BE that
leads to transformation?
3. An average of 38% and 25% is spent in Bible Engagement with
churched and unchurched groups respectively. Does Bible
Engagement here entail a Bible talk, a Bible study, discussions
on life and faith or general questions from the Bible?
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Bible Engagement that leads to transformation
therefore, may be represented thus:

Platforms/
Resources

A + P = Reimagine principles
P + T = Revitalise programmes

Audience

Time

Lifespace

T + A = Redefine practices

Transformation happens when these three elements
(A, P, T) are embedded in Life Space * (larger circle) which represents factors/forces that influence a
person at that time - for example, art, culture, faith.

transformation

Transformation

Interaction between the 3 smaller circles and
the outer circle leads to a transformative
experience.
*The life space is a representation of the environmental, biological,

Transformation
Transformation

social, and psychological influences that define one person’s unique
reality at a given moment in time. Contained within the life space
are positive and negative valences, that is, forces or pressures on
the individual to approach a goal or move away from a perceived
danger. https://dictionary.apa.org/life-space
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In conclusion, if SU wishes to maintain its unique and creative cutting
edge in Bible Engagement that leads to transformation, the following
broad recommendations are made:

Re-look

© Scripture Union International
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www.scriptureunion.global

May we continue to develop specialist ministries in obedience to our Lord Jesus Christ and
in reliance on the Holy Spirit.
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